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ABSTRAK 
 

Bauran Promosi Wisata Religi di PT. Gelora Indah Perdana Pada Masa 
Pandemi Covid-19 

 
Indra Gunawan 

Konsenstrasi Managemen Perjalanan Wisata Pascasarjana 
Sekolah Tinggi Pariwisata NHI Bandung 

2021 
 

Penelitian ini bertujuan untuk mengetahui advertising, sales promotion, 
personal selling, public relations, dan direct marketing wisata religi yang dilakukan 
PT. Gelora Indah Perdana pada masa pandemi Covid-19. PT. Gelora Indah Perdana 
dalam melakukan strategi pemasaran yaitu strategi promosi tetap dilakukan dalam 
masa pandemi Covid-19 yang dirasakan dunia pada saat ini. Pandemi Covid-19 
berdampak sangat berat bagi perekonomian terutama yang mengandalkan 
perekonomian pada sektor pariwisata. Untuk itu dalam menghadapi tantangan ini, 
kebijakan penerapan dalam menjalankan aktivitas biasa dengan tetap menerapkan 
aturan atau sering disebut dengan protokol kesehatan yang bertujuan untuk 
memutus penularan dan penyebaran covid-19. 

Teknik pengumpulan data dilakukan melalui wawancara terhadap beberapa 
informan di PT. Gelora Indah Perdana diantaranya adalah Owner, Direktur Utama, 
dan beberapa pegawai serta observasi langsung. Analisis data yang digunakan 
dalam penelitian ini adalah analisis data kuantitatif. 

Hasil penelitian ini menunjukkan bahwa bauran promosi yang digunakan 
PT. Gelora Indah Perdana dalam menawarkan paket wisata religi telah dilakukan 
secara optimal, dikarenakan PT. Gelora Indah Perdana telah menerapkan dan 
melaksanakan bauran promosi secara baik di masa pandemi Covid-19. 

 
Kata Kunci : Bauran Promosi, Wisata Religi 
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Abstract 

 
Religious Tourism Promotion Mix in PT. Gelora Indah Perdana Throughout the 

Covid-19 Pandemic. 
 

Indra Gunawan 
Management Concentration 
Bandung Tourism Institute 

2021 
 

The purpose of this study research is to know the advertising, sales promotion, 
personal selling, public relations, and direct marketing about tourism religion which 
practice in PT. Gelora Indah Perdana throughout the covid-19 pandemic. PT. Gelora 
Indah Perdana in doing marketing strategy which is promotion strategies is still continue 
in covid-19 pandemic where being left in entire world. Covid-19 pandemic affected really 
hard for economy tourism sector. To face this challenge, implementation policy to running 
the usual activities with stay on the rules or called health protocol to cut affection and 
spreading of covid-19. 

The technique of collecting data was doing by interview with some informans in 
PT. Gelora Indah Perdana, there were the Owner, Director, and some staffs also with 
direct observation. The data analysis is kualitatif data. 

The result of this study research is showed that the promotion mix that using in PT. 
Gelora Indah Perdana in offering the religion tour package is optimalized, because the 
implementation of religion tour package promotion is only focusing on personal selling, 
advertising, and public relations activities. 

 
Keywords: Mix Promotion, Tourism Religion 
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