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ABSTRAK 

Tanzia Nabila Riyuza, 201823152, Pengaruh Destination Image dan 

Customer Experience Terhadap Revisit Intention Era Pandemi Covid-19 di 

Kampoeng Wisata Tabek Indah Resort Lampung. Di bawah bimbingan Dr. 

Atang Sabur, M.Sc dan Dr. Cecep Ucu Rakhman, MM. 

 

Tujuan penelitian ini adalah untuk mengetahui pengaruh citra destinasi 

(destination image) dan pengalaman pelanggan (customer experience) terhadap 

minat kunjung ulang (revisit intention) pada era pandemic covid-19 di Kampoeng 

Wisata Tabek Indah Resort Lampung. Teknik penarikan sampel menggunakan 

convenience sampling sebanyak 300 responden yang pernah berkunjung ke 

Kampoeng Wisata Tabek Indah Resort Lampung era pandemi covid-19. Metode 

pengumpulan data menggunakan kuesioner dengan memberi seperangkat 

pertanyaan kepada responden untuk dijawabnya. Penelitian ini menggunakan 

pendekatan kuantitatif dengan menggunakan analisis regresi linier berganda, 

dengan tujuan untuk mengetahui arah dan seberapa besar pengaruh variabel 

independen terhadap variabel dependen. Dari hasil pengolahan data diketahui 

bahwa hasil uji parsial citra destinasi (X1) berpengaruh terhadap minat kunjung 

ulang (Y) sebesar 2.477. Untuk pengalaman pelanggan (X2) berpengaruh terhadap 

minat kunjung ulang (Y) sebesar 8.050. Demikian pula hasil uji secara simultan 

menunjukan hasil bahwa citra destinasi (X1) dan pengalaman pelanggan (X2) 

berpengaruh terhadap minat kunjung ulang (Y) sebesar 81.245. Namun demikian, 

pengelola destinasi wisata diharapkan agar memperbaiki akses dan kondisi jalan 

untuk kenyamanan wisatawan yang berkunjung. Karena destinasi wisata ini 

mengusung konsep one stop service beberapa fasilitas harus diperbaiki dan 

penambahan toko souvenir khas Lampung yang sebelumnya belum tersedia serta 

pembelajaran yang didapat saat berwisata harus ditingkatkan.  

 

Kata kunci: citra destinasi, pengalaman pelanggan, dan minat kunjung ulang.  
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ABSTRACT 

Tanzia Nabila Riyuza, 201823152, The Effect of Destination Image and 

Customer Experience on Revisit Intention to Kampoeng Wisata Tabek Indah 

Resort Lampung during the Covid-19 Pandemic Era. Under the guidance of Dr. 

Atang Sabur, M.Sc and Dr. Cecep Ucu Rakhman, MM. 

 

The purpose of this study was to determine the effect of destination image and 

customer experience on revisit intention during the Covid-19 pandemic era in 

Kampoeng Wisata Tabek Indah Resort Lampung. The sampling technique used 

was convenience sampling of 300 respondents who had visited Kampoeng Wisata 

Tabek Indah Resort Lampung during the Covid-19 pandemic era. The data 

collection method used a questionnaire by giving a set of questions to the 

respondent to answer. This study uses a quantitative approach using multiple 

linear regression analysis, intending to know the direction and influence the 

independent variable has on the dependent variable. From the results of data 

processing, it is known that the partial test results of the destination image (X1) 

affect the interest in revisiting (Y) of 2.477. For customer experience (X2), it 

affects the interest in revisiting (Y) by 8,050. Likewise, the simultaneous test 

results show that the destination image (X1) and customer experience (X2) affect 

the interest in revisiting (Y) by 81,245. However, tourism destination managers 

are expected to improve access and road conditions for the convenience of 

visiting tourists. Because this tourist destination carries the concept of one-stop 

service, several facilities must be repaired. The addition of a typical Lampung 

souvenir shop that was not previously available and lessons learned from 

traveling must be improved.  

Keywords: destination image, customer experience, revisit intention. 
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